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W
henBradGraham,
thepublic-
relationsmanager
for theRepertory
Theatre of St.
Louis,died this
week at41,

everything seemed sadly familiar.
StevenWoolf, the theater’s artistic

director,put it plainly.
“This is deja vu,”he saidMonday,

voicing the thought onmanyminds.
In July, theRep’s associate artistic

director,SusanGregg,diedunder
similar circumstances.
Eachdied at home,over aweekend.

Eachwas foundbecauseotherRep
staffershadnotheard fromthem,
couldnot reach them,becameworried
andmade sure that someone checked.
Friends knewthatGregg,who

was65,hadaheart ailment.As
far as friends at theRepknew,
Grahamwasn’t ill.Bothdeathswere
unexpected.
And in eachcase, friends and

colleagueswere left reeling froma
loss that theyprobably couldn’t have
braced themselves for even if
theyhadhad the chance.
Rarelydo theaters have

big staffs, full of people
whocan step into each
other’s shoes.TheRep is
no exception.
Gregg’s losswas

felt almost immediately,

whenadirector had tobebrought in
for theStudioTheatreproductionof
“SecretOrder,”aplayGreggwas to
havedirected.Her intense researchon

every showthe
Repproduced
andherpassion
for encouraging
creativity in
childrenmade
her very likely
irreplaceable.
As is Graham.

Youwant to know how good he
was professionally? Look at the
Rep’s excellent website, repstl.org.
Graham started out as an old-media
writer (I believe a typewriter was

involved) but he embraced new
forms, blogging, tweeting and
more.

A social networking
pioneerwho’s credited
with coining theword
“blogosphere,”he loved

this stuff, andmany of

the peoplemourning himnownever
met him.But theywere crazy about
his imagination, his style and his
generosity.
Sowere colleagues,actors andother

theater artists.
In aworld that’s unusually open to

“temperament,”Grahamwasa cool
drinkofwater, refreshing and reliable
andalwayswilling to share aburdenor
takeonanother job.
It almost goeswithout saying that

hemademy job easier day after day
andyear after year, and I loved to
hearhis voice on thephone,not least
becausehe always addressedmeas
“Gorgeous.”
People in the theater knowthat they

don’t have regular jobs,but sometimes
they’re dissatisfied, just likepeople in
anyotherfield.They can forget that
what theydo for a living ismore fun
thananyone is entitled to get paid to
have.
Grahamnever forgot, and he did his

utmost tomake sure everyone around

himwas able to remember that as
well.
Tonight, theRepwill open its next

production,a comedy-thriller called
“The39Steps.” It hasbeena shock
all season togo to theLoretto-Hilton
Center,where theRepperforms,and
not seeGregg.
This evening,withoutGregg and

withoutGraham, theLoretto-Hilton
will doubtlessly seemastrange,
diminishedplace.
But, asWoolf observed, the theater

invented themetaphor that everyone
applies to these situations:The show
must goon.
Once the lights go down and the

world of the play opens up,we’ll
laugh and applaud, the same as
always.
We’ll give ourselves over to the

moment,because that’s howtheater
worksonboth sides of the lights.
Gregg andGrahamunderstood that

perfectly. It’s time togive the twoof
themahand.
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Death is a
reminder:
The show
must goon

Susan Gregg
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